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5. Appendix

Table 9: Results of factor analysis for building social and status indices

Factor coefficients for

\Variable Social Index Status Index

Demography and Household Structure

Share of males 0.7890 0.2820
Persons ages 18 and under 0.2590 -0.7950
Persons ages 18 to 35 0.5810 0.7230
Persons ages 35 to 65 -0.4550 -0.5230
Persons ages 65 and older -0.7630 -0.1810
Immigrants (excluding EU-citizens) 0.7710 -0.0999
1-Person household ages 65 and younger as share

to all households 0.6520 0.6890
Size of households -0.1830 -0.7250
Single parent with children under 18 years as share

to families with children the same age 0.0688 0.5560
Education

Persons with secondary school only 0.1430 -0.6970
Persons without vocational qualification 0.8740 -0.1470

Persons with entrance qualification to applied

science colleges or universities 0.0393 0.9020
Persons with at least an undergraduate degree -0.2050 0.8240
Professional life

Unemployment rate 0.9190 -0.1540
Waged workers in labour force 0.4000 -0.6840
Salaried employees in labour force -0.4590 0.6040

Family members working as freelancers or low-
income jobs in labour force 0.0828 0.5540

Income Source

Persons with vast majority of income from

retirement/pension plans -0.6750 -0.2480
Welfare recipients 0.8990 -0.2940
Average per capita income -0.8850 0.3110
Average household net income -0.7440 -0.1960
Persons with earnings less than 500 euro per

month 0.7420 -0.3980
Health Condition

Early death 0.9400 0.1060
Reported Thc cases per 100,000 in the population 0.8000 -0.1490
Total life expectancy -0.8800 -0.0347

Source: Senatsverwaltung fir Gesundheit, Soziales und Verbraucherschutz (Ed.)
(2004): Sozialstrukturatlas Berlin (2003: 21).
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Map 5: Intra-regional spatial distribution of publishing house and newsmen
Density of firms per km2

Districts in Berlin —— ZIP-Code areas

R L1510 R 10-20

All: 1,048 (without labels)

Source: Chamber of Commerce and Trade Berlin;. Own lllustration.
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Map 6: Intra-regional spatial distribution of software/multimedia firms in Berlin

Density of firms per km?2

Districts in Berlin —— ZIP-Code areas Lakes =
s . |15-s0 [ s0-45 R 45-60
All: 5,179

Source: Chamber of Commerce and Trade Berlin. Own illustration.
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Map 7: Intra-regional spatial distribution of film/video

Density of firms per km?2
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All: 1,219 (without sound studios)

Source: Chamber of Commerce and Trade Berlin. Own illustration.
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Map 8: Micro-spatial distribution of agents of Cls in district ,Prenzlauer Berg’

Firms are weighted to Lengths of street segments

Border of district
<4 4-8
8-12 = >12

All: 2,805

Source: Based on TK 5; Senate Department of Urban Development; October 2003.
Own illustration.
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Sondermann, Michael cultural policy research in Montreal, Canada
KeBler, Ina Business development agency of Berlin

Mr. Pette ECC WeiBensee

Mr. Klemke Medienhaus

Mr. Wischnewski Stiftung Pfefferwerk

Mr. Lemnitz Genossenschaft Gewerbehof Saarbriicker Str. e.G.
Lippold, Uwe Kulturbrauerei
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