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[39] Á. Cabrera and E. F. Cabrera. Knowledge-sharing dilemmas.Organization
Studies, 23(5):687–710, 2002.

[40] T. N. Cason, T. Saijo, and T. Yamato. Voluntary participation and spite in pub-
lic good provision experiments: An international comparison.Experimental
Economics, 5:133–153, 2002.

[41] R. Chinnici, M. Gudgin, J.-J. Moreau, J. Schlimmer, and S. Weerawarana. Web
services description language (wsdl) version 2.0 part 1: Core language. Tech-
nical report, W3C Working Draft. URL: http://www.w3.org/TR/2004/WD-
wsdl20-20040803 Last accessed: 31.10.2005, 2004.

[42] C. W. Choo, B. Detlor, and D. Turnbull.Web Work: Information Seeking
and Knowledge Work in the World Wide Web. Kluwer Academic Publishers,
Dordrecht, 2000.

[43] A. Chua. Knowledge sharing: a game people play.Journal: Aslib Proceed-
ings: new information perspectives, 55(3):117 – 129, 2003.

[44] R. H. Coase.The Firm, the Market and the Law. University of Chicago Press,
Chicago, 1988.

[45] J. Coleman.Foundations of social theory. Harvard University Press, Cam-
bridge, MA, 1990.

212



Bibliography

[46] T. Connolly, B. K. Thorn, and A. Heminger. Discretionary databases as social
dilemmas. In W. B. G. Liebrand, D. M. Messick, and H. A. M. Wilke, editors,
Social dilemmas: Theoretical issues and research findings, pages 199–208,
New York, 1992. Pergammon Press.

[47] D. Constant, S. Kiesler, and L. Sproull. What’s mine is ours, or is it? a study of
attitudes about information sharing.Information Systems Research, 5(4):400–
421, 1994.

[48] J. Cowie and W. Lehnert. Information extraction.Communications of the
ACM, 39(1):80–91, January 1996.

[49] D. R. Cox and A. Stuart. Some quick tests for trend in location and dispersion.
Biometrika, 42:80–95, 1955.

[50] W. Cukier and C. Middleton. Cultural diversity and group decision support
systems. In E. J. Szewczak and M. Khosrowpour, editors,The Human Side of
Information Technology Management, pages 294–316, Harrisburg, PA, 1996.
Idea Group Publishing.

[51] T. Davenport and L. Prusak.Working Knowledge: How Organizations Manage
What They Know. Harvard Business School Press, Boston, 1998.

[52] D. Davis and C. Holt.Experimental Economics. Princeton University Press,
Princeton, 1993.

[53] R. M. Dawes, J. McTavish, and H. Shaklee. Behavior, communication, and
assumptions about other people’s behavior in a commons dilemma situation.
Journal of Personality and Social Psychology, 35(1):1–11, January 1977.

[54] E. L. Deci and R. Flaste.Why We Do What We Do. The Dynamics of Personal
Autonomy.Putnam, New York, 1995.

[55] E. L. Deci, R. Koestner, and R. M. Ryan. A meta-analytic review of experi-
ments examining the effects of extrinsic rewards on intrinsic motivation.Psy-
chological Bulletin, 125(6):627–668, 1999.

[56] C. Dellarocas. Immunizing online reputation reporting systems against unfair
ratings and discriminatory behavior. InProceedings of the 2nd ACM Confer-
ence on Electronic Commerce, pages 150–157, Minneapolis, MN, 2000.

213



Bibliography

[57] K. C. Desouza and Y. Awazu. Constructing internal knowledge markets: con-
siderations from mini cases.International Journal of Information Manage-
ment, 23(4):345–353, August 2003.

[58] P. F. Drucker. The coming of the new organization.Harvard Business Review,
66(1):45–53, January-February 1988.

[59] N. Economides. The economics of networks.International Journal of Indus-
trial Organization, 14(6):673–700, 1996.

[60] R. Eisenberger and J. Cameron. Detrimental effects of reward: Reality or
myth? American Psychologist, 51:1153 – 1166, 1996.

[61] A. Endres and D. W. Fellner.Digitale Bibliotheken: Informatik-L̈osungen f̈ur
globale Wissensm̈arkte. dpunkt, Heidelberg, 2000.

[62] T. Erl. Service-Oriented Archtecture. Prentice Hall, New Jersey, 2004.

[63] J. R. Evaristo and E. Karahanna. Is North American IS research different from
European IS research?SIGMIS Database, 28(3):32–43, 1997.

[64] E. Fehr and S. G̈achter. Fairness and retaliation: The economics of reciprocity.
Journal of Economic Perspectives, 14:159–181, 2000.

[65] E. Fehr and K. Schmidt. A theory of fairness, competition and cooperation.
Quarterly Journal of Economics, 114:817–868, 1999.

[66] E. Fehr and K. Schmidt. Theories of fairness and reciprocity - evidence and
economic applications. In L. H. M. Dewatripont and S. Turnovsky, editors,
Advances in Economics and Econometrics - 8th World Congress, Econometric
Society Monographs, 2002.

[67] K. D. Fenstermacher. The tyranny of tacit knowledge: What artificial intel-
ligence tells us about knowledge representation. InProceedings of the 38th
Hawaii International Conference on System Sciences (HICSS-38). IEEE Com-
puter Society Press, 2005.

[68] J. Figueira, S. Greco, and M. Ehrgott, editors.Multiple Criteria Decision Anal-
ysis:State of the Art, volume 78 ofInternational Series in Operations Research
& Management Science. Springer, Berlin, 2005.

[69] D. P. Ford and D. S. Staples. Perceived value of knowledge: Shall I give you
my gem, my coal? InProceedings of the 38th Annual Hawaii International

214



Bibliography

Conference on System Sciences (HICSS-38). IEEE Computer Society Press,
January 3-6 2005.

[70] D. Freitag. Machine learning for information extraction in informal domains.
Machine Learning, 39(2–3):169–202, May/June 2000.

[71] B. S. Frey and L. Goette. Does pay motivate volunteers? Iew - working papers.
number iewwp007, Institute for Empirical Research in Economics, University
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