Literaturverzeichnis

Adar, E. and Huberman, B. (2000): The economics of surfing. Quarterly
Journal of Electronic Commerce, 1(3), 203-14.

Alba, J., Lynch J., Weitz, B., Janiszewski, C., Lutz, R., Sawyer, A. and
Wood, S. (1997): Interactive home shopping: incentives for consumers,
retailers, and manufacturers to participate in electronic marketplaces.
Journal of Marketing 61, 38-53.

Alt, R. and Schmid, B. (2000): Logistik und Electronic Commerce- Perspek-
tiven durch zwei sich wechselseitig erginzende Konzepte. Zeitschrift fiir
Betriebswirtschaft, January, Hefte 1, 77-99.

Anders, G. (1999): Web seller asks: how long can PC prices go? Wall Street
Journal, January 19.

Anderson, D. (2000): Creating and nurturing a premier e-business. Journal
of Interactive Marketing, 14(3), 67-73.

Anderson, S., De Palma, A. and Thisse, J. (1992): Discrete Choice theory
of Product Differentiation. The MIT Press, Massachusetts.

Bailey, J. (1998): Electronic Commerce: Prices and Consumer Issues for
three Products: Books, Compact Discs and Software. Organization for
Economic Co-operation and Development, OCDE/GD, 4.

Bakos, J. (1997): Reducing Buyer Search Costs: Implications for Electronic
Marketplaces. Management Science, 43, 1676-1692.

Bakos, J. and Brynjolfsson, E. (2000a): Aggregation and disaggregation of
information goods: implications for bundling, site licencing, and micro-
payment systems. In Internet Publishing and Beyond: The Economics
of Digital Information and Intellectual Property, edited by Hurley, D.,
Kahin, B. and Varian, H., Cambridge, MA: MIT Press, 114-37.

104



LITERATURVERZEICHNIS 105

Bakos, J. and Brynjolfsson, E. (2000b): Bundling and competition on the
Internet. Marketing Science, 19(1), 63-82.

Balasubramanian, S. (1998): Mail versus Mall: A Strategic Analysis of Com-
petition between Direct Marketers and Conventional Retailers. Marke-
ting Science, 17, 181-195.

Barwise, P. and Elberse, A. and Hammond, K. (2002): Marketing and the
Internet. Handbook of Marketing, Edited by Weitz, B. and Wensley,
R., SAGE Publications, 527-57.

Baye, M. and Morgan, J. (2001): Information Gatekeepers on the internet
and the Competitiveness of Homogeneous Product Markets. American
Economic Review, 91(3), 454-74.

Baye, M., Morgan, J. and Scholten, P. (2001): Price Dispersion in the Small
and the Large: Evidence from an Internet Price Comparison Site. Wor-
king Paper, Indiana University, July.

Bertrand, J. (1883): Review of "Theorie mathematique de la richesse sociale’.
Journal des Savants, 499-508.

Bester, H., de Palma, A., Leininger, W., Thomas, J., von Thadden, E. (1996):
A noncooperative analysis of Hotelling’s location game. Games and
Economic Behavior 12, 165-86.

Bester, H. (1998): Quality uncertainty mitigates product differentiation.
RAND Journal of Economics, Vol.29, No.4, Winter 828-44.

Bester, H. (2003): Theorie der Industrie6konomik. 2. Auflage, Springer-
Verlag Berlin Heidelberg.

Bonanno, G. (1986): Vertical Differentiation with Cournot Competition.
Economic Notes 15, 68-91.

Bouckaert, J. (2000): Monopolistic competition with a mail order business.
Economics Letters, 66, 303-310.

Brown, J. and Goolsbee, A. (2002): Does the internet Make Markets More
Competitive? Evidence from the life Insurance Industry. Journal of
Political Economy, 110(3), 481-507.

Brynjolfsson, E. and Smith, M. D. (2000): Frictionless Commerce? A Com-
parison of Internet and Conventional Retailers. Management Science,
46, 563-585.



LITERATURVERZEICHNIS 106

Bulow, J., Geanakoplos, J. and Klemperer, P. (1985): Multimarket Oligo-
poly: Strategic Substitutes and Complements. Journal of Political
Economy 93, 488-511.

Burns, E. (2005): Online Retail Growth Robust. May 24.
http://www.clickz.com /stats/sectors/retailing /article.php /3507541

Burns, E. (2006): Online Retail Sales Grew in 2005. January 5.
http://www.clickz.com /stats/sectors/retailing /article.php /3575456

Carr, G. (2000): Hypermediation: commerce as click stream. Havard Busi-
ness Review, January-February, 46-7.

Chamberlin, E. (1933): The Theory of Monopolistic Competition. Cam-
bridge, Massachusetts.

Chui, K. and Zwick, R. (1999): Auction on the Internet - a preliminary stu-
dy. Working Paper, Department of Marketing, Hong Kong University
of Science and Technology, 1-27.

Clemons, E., Hann, 1. and Hitt, L. (1999): The Nature of Competition in
Electronic Markets: An Empirical Investigation of On-line Travel Agent
Offerings. mimeo, The Wharton School, University of Pennsylvania.

Clemons, E., Hann, 1. and Hitt, 1. (2002): Price Dispersion and Differentia-
tion in Online Travel: An Empirical Investigation. Management
Science, 48(4), 534-49.

Cournot, A. (1838): Recherche sur les principes mathematiques de la theorie
des richesses. Paris.

Cusumano, M. and Yoffie, D. (1998): Competing on Internet Time: Lessons
from Netscape in its Battle with Microsoft. New York: The Free Press.

D’Aspremont, C., Gabszewicz, J. and Thisse, J. (1979): On Hotelling’s Sta-
bility in Competition. Econometrica, Vol.47, 1045-50.

Degeratu, A., Rangaswamy A. und Wu, J. (2001): Consumer Choice Beha-
vior in Online and Traditional Supermarkets: The Effects of Brand
Name, Price, and other Search Attributes. International Journal of Re-
search in Marketing, Vol.17, No.1, 55-78.

Dinlersoz, E. M. (2002): On the Evolution of Internet-based Retailing.
http://www.uh.edu/ edinlers.



LITERATURVERZEICHNIS 107

Dixit, A. and Stiglitz, J. (1977): Monopolistic Competition and Optimum
Product Diversity. American Economic Review 67, 297-308.

Economides, N. (1989a): Quality Variation and Maximal Variety Differen-
tiation. Regional Science and Urban Economics 19, 21-9.

Economides, N. (1989b): Symmetric Equilibrium Existence and Optimality
in a Differentiated Product Market. Journal of Economic Theory, Fe-
bruary, 178-94.

Edgeworth, F. (1897): La Teoria Pura del Monopolio. Giornale degli Econo-
misti, 40, 13-31.

Fabel, O. and Lehmann, E. (2002): Adverse Selection and Market Substitu-
tion by Electronic Trade. International Journal of the Economics of
Business, Vol.9, No.2, 175-93.

Fader, P. and Hardie, B. (2001): Forecasting repeat sales at CDNow: a case
study. Interfaces, 31(2), 94-107.

Ferreira, R. and Thisse, J. (1996): Horizonzal and vertical differentiation:
The Launhardt model. International Journal of Industrial Organiza-
tion, 14, 485-506.

Fudenberg, D. and Maskin, E. (1986): The Folk Theorem in Repeated Ga-
mes with Discounting or with Incomplete Information. Econometrica
54, 533-56.

Gabszewicz, J. and Thisse, J. (1979): Price Competition, Quality and Inco-
me Disparities. Journal of Economic Theory, Vol.20, 340-59.

Gabszewicz, J. and Thisse, J. (1980): Entry (and exit) in a Differentiated
Industry. Journal of Economic Theory, Vol.22, 327-38.

Gal-Or, E. (1983): Quality and Quantity Competition. Bell Journal of Eco-
nomics 14, 590-600.

Gersch, M. (2000): E-Commerce - Einsatzmoglichkeiten und Nutzungspo-
tentiale. Arbeitsbericht Nr. 1 des Competence Center E-Commerce und
Nr. 82 des Instituts fiir Unternehmungsfiihrung und Unternehmensfor-
schung, Bochum.

Glasner, J. (2001): Why Webvan Drove Off a Cliff.
http://www.wired.com /news/business/0,1367,45098,00.html.



LITERATURVERZEICHNIS 108

Gove, A. (1999): Margin of error: Internet retailers ponder a world of zero
gross profit margins. Red Herring (February) 140.

Hotelling, H. (1929): Stability in Competition. Economic Journal, Vol.39,
41-57.

Ilfield, J. and Winer, R. (2001): Generating web site traffic: an empirical
analysis of web site visitation behavior. Working Paper, Hass School of
Business, University of California at Berkeley.

Irmen, A. and Thisse, J. (1998): Competition in  Multi-Characteristics
Spaces: Hotelling was Almost Right. Journal of Economic Theory 78,
76-102.

Janssen, M. and Moraga, J. (2000): Pricing, Consumer Search and the Size
of Internet Markets. Tilburg Institute Discussion Paper.

Janssen, M. and van der Noll, R. (2002): Electronic Commerce and Retail
Channel Substitution. Tinbergen Institute Discussion Paper, TT 2002-
042/1.

Kaldor, N. (1935): Market Imperfection and Excess Capacity. Economic
Journal 2, 35-50.

Koyuncu, C. and Lien, D. (2003): E-commerce and consumer’s purchasing
behaviour. Applied Economics, 35, 721-26.

Kreps, D. and Scheinkman, J. (1983): Quantita Precommitment and Bert-
rand Competition Yield Cournot Outcomes. Bell Journal of Economics,
14, 326-37.

Lal, R. and Sarvary, M. (1999): When and How Is the Internet Likely to De-
crease Price Competition? Management Science 18, 485-503.

Launhardt, W. (1885): Mathematische Begriindung der Volkswirtschaftsleh-
re. B.G. Teubner, Leipzig.

Lee, H. (1998): Do Electronic Marketplaces Lower the Price of Goods? Com-
munications of the ACM, 41, 73-80.

Lucking-Reiley, D., Bryan, D., Prasad, D., Naghi, D. and Reeves, D. (2000):
Pennies from eBay: the determinants of price in online auctions. Wor-
king Paper, Vanderbilt University.



LITERATURVERZEICHNIS 109

Lynch, J. and Ariely, D. (2000): Wine Online: Search Costs Affect Compe-
tition on Price, Quality, and Distribution. Marketing Science, Vol. 19,
No. 1, 83-103.

Mazon, C. and Pereira, P. (2001): Electronic Commerce, Consumer Search
and Retailing Cost Reduction. Working Paper 01-67, Economic Series
22, Universidad Carlos III de Madrid.

Miiller, G. (2000): Sicherheitskonzept im E-Commerce. Griindungsworkshop
Competence Center E-Commerce, Ruhr-Universitdt Bochum.

Nelson, P. (1970): Information and consumer behavior. Journal of Political
Economy, Vol.78 No.2, 311-329.

Neven, D. (1985): Two Stage (perfekt) Equilibrium in Hotelling’s Model.
Journal of Industrial Economics, Vol.33, 317-25.

Neven, D. and Thisse, J. (1990): On Quality and Variety Competition. In
Gabszewicz, J., Richard, F. and Wolsey, L., Economics Decision-
Making: Games, Economterics and Optimization. Contributions in Ho-
nour of Jacques Dreze, Northholland, Amsterdam, 175-99.

Norman, G. and Thisse, J. (1994): The Economics of Product Differentiati-
on. Elgar Aldershot.

Novshek, W. (1980): Equilibrium in Simple Spatial (or Differentiated Pro-
duct) Models. Journal of Economic Theory, 22, 313-326.

Perloff, J. and Salop, S. (1985): Equilibrium with Product Differentiation.
Review of Economic Studies 52, 107-20.

Pindyck, R. and Rubinfeld, D. (2003): Mikrookonomie. 5., aktualisierte
Auflage, Pearson Studium.

Porter, M. (2001): Strategy and the Internet. Harvard Busniess Review,
March, 62-78.

Quelch, J. and Klein, L. (1996): The Internet and international marketing.
Sloan Management Review (Spring) 60-75.

Salop, S. (1979): Monopolistic Competition With Outside Goods. Bell Jour-
nal of Economics, 10, 141-156.



LITERATURVERZEICHNIS 110

Sarkar, M., Butler, B. and Steinfield, C. (1995): Intermediaries and cyber-
mediaries: a continuing role for mediating players in the electronic
marketplace. Journal of Computer Mediated Communication (Online),
1 (3) (December).

Sattinger, M. (1985): Value of an Additional Firm in Monopolistic Compe-
tition. Review of Economic Studies 43, 217-35.

Shaked, A. and Sutton, J. (1982): Relaxing Price Competition Through
Product Differentiation. Review of Economic Studies, Vol.49, 3-13.

Shaked, A. and Sutton, J. (1983): Natural Oligopolies. Econometrica 51,
1469-84.

Shapiro, C. and Varian, H. (1999): Information rules: A strategic guide to
the network economy. Harvard Business School Press.

Spence, M. (1975): Monopoly, Quality and Regulation. Bell Journal of Eco-
nomics 6, 417-29.

Spence, M. (1976): Product Selection, Fixed Costs and Monopolistic Com-
petition. Review of Economic Studies 43, 217-35.

Tabuchi, T. (1994): Two-stage Two-dimensional Spatial Competition Bet-
ween Two Firms. Regional Science and Urban Economics 24, 207-27.

Tirole, J. (1988): The Theory of Industrial Organisation. MIT Press, Cam-
bridge, Massachusetts.

Ulph, D. and Vulkan, N. (2000): Electronic Commerce and Competitive
First-Degree Price Discrimination. mimeo, UCL and University of Bri-
stol.

van der Laan, J. (2000): The future of online food retailing.
http://www.retaileconomics.com/aboutpubl.htm

Vulkan, N. (1999): Economic Implications of Agent Technology and E-
Commerce. The Economic Journal, February, 67-90.

Waidner, M. (1996): Develoment of a Secure Electronic Marketplace for Eu-
rope. ESORICS, Rome, Springer Heidelberg.

Wang, X. and Yang, B. (2001): Mixed-strategy equilibria in a quality diffe-
rentiation model. International Journal of Industrial Organisation, 19,
213-26.



LITERATURVERZEICHNIS 111

Ward, M. and Lee, M. (2000): Internet shopping, consumer search and pro-

duct branding. Journal of Product & Brand Management, Vol.9 No.1,
6-20.

Zettelmeyer, F. (2000): Expanding to the Internet: Pricing and Communica-
tions Strategies When Firms Compete on Multiple Channels. Journal
of Marketing Research, XXXVII, 292-308.



Tabellarischer Lebenslauf

Name: Yan Sommerfeld, geb. Gong

geboren am: 30. November 1971

in: Shanghai, China

1986 - 1989: Besuch der Oberschule der Stadt Taiyuan, China

September 1989 - Juli 1993: Studium der Elektrotechnik mit der Speziali-
sierung Automatic- und Monitoring Control Systeme an der Technischen
Universitidt Taiyuan, China

August 1993 - Mirz 1995: Elektroingenieurin bei der Firma Generatorbau
Peking, China

April 1995 - Mairz 1996: Besuch des Deutschkurses an der Universitat
Potsdam

April 1996 - Juni 2000: Studium der Volkswirtschaftslehre mit der Speziali-
sierung Wirtschaftstheorie, betriebliche Finanzwirtschaft, Wirtschaftspolitik,
Finanzwissenschaft und Wirtschaftsinformatik an der Freien Universitét
Berlin

Juli 2000 - Mai 2006: Wissenschaftliche Mitarbeiterin am Institut fiir
Wirtschaftstheorie der FU Berlin bei Prof. Dr. H. Bester.

112



